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A Study on the Effect of Consumer Characteristics on Using

Cross—Border e-Commerce
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Graduate School of Korea Maritime and Ocean University

Abstract

Recently, the demand on Cross-Border e-Commerce is rapidly increasing.
Cross-Border e-Commerce means that the domestic consumers purchase
overseas products through internet shopping mall.

This study examines that the difference between consumer characteristics
using Cross-Border e-Commerce and existing internet shopping. And also
this would be helpful to suggest more reasonable marketing strategies
and related policy decision in the coming year.

The consumer characteristics are classified into price perception,
innovativeness and internet purchase experience. These factors verify
effectiveness on purchasing intention through satisfaction as a parameter.
And it also implies the effects of price perception and innovativeness
directly on purchasing intention and the effect of internet purchase
experience on purchasing intention through rick perception as a

parameter.



The theoretical model is tested with the questionnaires from 119, who
had an experience of Cross-Border e-Commerce. Results show that price
perception and internet purchase experience have a positive influence on
satisfaction. However, innovativeness is not valid. In regard of the
influence of price perception and innovativeness directly on purchasing
intention, only price perception is valid. The effect of purchase experience
on rick perception is not valid also. But, rick perception has a negative
influence on purchasing intention. Lastly, satisfaction affects positive

influence on purchasing intention.

KEY WORDS: Cross-Border e-Commerce 3]<]2% Fu; Customer
Characteristics 4BIZ}54d; Multiple Regression Analysis Th%3]7E4;

Simple Regression Analysis <3| 7] 4]
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