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This study aims to present the establishment and necessity of the proper market
segmentation by customer preference. This paper is to identify the nature of customer
group, especially that responds to price sensitively in parcel service market. The results

of this study are summarized as follows:
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First, the price attribute is more important than service and brand in parcel service
market. This means that personal customer which are using parcel service responds
sensitively to the price variation.

Second, the range of the price elasticity by importance of segmented group is
calculated with a bigger than segmentation by ex-ante and part-worth. This result
presents that the segmentation by importance of attribute can be used in price
discrimination strategy successfully.

Third, the scope of the price elasticity of segmentation by part-worth was analyzed
lower than ex-ante segmentation. This shows that if it select the inappropriate way of
segmentation, it is possible to decrease the profit through segmentation strategy.

Forth, this paper grasps the characteristic of respondent included in each market, in
order to confirm the usefulness of the segmentation result. As a result of the analysis,
the customers have heterogeneous nature and private customer can be divided according

to price attribute.
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WEAYY] 13N 0.225 0.848 0.071 0.263 0.226
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BF AFHY =44 0.155 0.233 0.116 0.849 0.135
EF FA9dd 0.057 0.321 0.218 0.797 -0.023
N&g g 0.367 0.188 0.085 0.170 0.717
FEAIL A=A 0.115 0.087 0.035 -0.015 0.910
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<E> ZNFEY B

X% FRT

H-14} -0.57
714954 KA} 0.16 23.53%
H-2A} 041
4,500 1.06
743 5,000 -0.29 43.89%
5,500 -0.77
Rk 0.73
Ayl A HeolA 0.09 32.58%
HNAA 0.63
A=A B Pearson’s R = 0.912 Si.grﬁfi.cance = 0.0003
Kendall's tau = 0.778 Significance = 0.0018
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H-14} 0.57 1.33

AALA KA} 0.16 1.35
H-2A} 0.41 1.21
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8 8 5,000 -0.29 0.98
5,500¢) 0.77 0.9

ANA 0.73 1.46

A ) A H o] A 0.09 1.19
A4 0.63 1.20

Py= exp(Uyp)/ 2iexp(Uy)
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2149 KA} 0.16 23.5% 0.05 26.5% 0.21 21.4% 0.53 24.3%
H-2A} 041 0.60 031 0.15
45009 | 1.06 1.00 1.26 1.18

7t4 (50009 | 029 | 439% -0.26 35.5% -0.34 56.0% -0.28 42.7%
55009 | -0.77 -0.66 -0.87 -0.79
HAAA 0.73 -0.88 -0.47 -0.99

AUl A | HelA 0.09 32.6% -0.01 38.0% 0.11 22.6% 0.49 33.0%
A" A 0.63 0.90 0.39 0.54
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0.000*

*p<0.01
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<E> H4¥ I
H-1A} | -0.57 -0.63 -0.88
719 | KA | 016 | 235% | 060 214% 0.11 44.7%
H-24F | 041 0.03 0.46 0.82
45009 | 1.06 1.84 0.93 0.69
747 | 50009 | 029 |439% | -025 | 57.7% | -065 | 27.9% 0.05 36.4%
55009 | -0.77 -1.46 -0.22 -0.70
BNA | 073 -0.56 -1.75 0.03
Al | B4 | 009 | 326% | 001 | 209% 0.52 526% | -037 | 189%
AAA4 | 063 0.63 1.24 035
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H-14} 0.70 103.97
219 &4 KA} 0.96 0.74 -1.38 118.35 0.000*
H-2A} -0.82 0.70 0.70 3317 0.000*
4,500 1.00 1.08 1.30 2.30 0.102
VA &A 5,000 033 -0.49 -0.31 10.75 0.000*
5,500 -1.28 -0.51 -0.93 10.71 0.000*
AAIA 0.082 -1.49 0.25 54.52 0.000*
A =44 HeA 1.02 0.36 -0.94 56.13 0.000*
A4 -1.06 1.15 0.70 84.92 0.000*

*p<0.01
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H-14} -0.57 -0.07 -1.39 0.30
714 KA} 016 | 23.5% 0.96 29.9% 0.74 33.5% -1.38 39.1%
H-2A} 0.41 -0.89 0.70 1.10
4,500 1.06 1.00 1.08 131
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55009 | -0.77 -1.28 051 0.93
AAA -0.73 0.08 -1.49 0.26
AMulz | Holy | 009 | 326% | 1.02 | 3348% 0.36 41.5% -0.94 25.7%
AA 0.63 -1.06 1.15 0.70
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HEAZ 1 212 430 3.64
AEAF 2 247 | -1.06 343 210 -2.65
AEAE 3 378 -1.26 -2.46
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o g3 103 n)gt 333 487 61.1
103] oA 66.7 513 26.4 455 389 46.8
AHF-2] 38.8 35.1 33.0 345 29.2 30.7
29 sty 403 56.8 27 26.0 333 274
Zzy 75 54 19.0 185 18.1 145
7)€} 134 27 253 21.0 194 274
99ut9l o] 3} 284 406 165 20.2 26.4 194
S 100~199%+9) 388 297 342 294 250 403
T 200~299mr9 119 189 329 27.7 194 12.9
3005+ ol A 209 108 164 27 292 274
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