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An Empirical Study on the Purchasing Behavior

of Private car based on Life style
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Abstract

An Empirical Study on the Purchasing Behavior of Private Car

based on Life Style

Eun-cheul Yang

Department of Shipping Management
Graduate School of Maritime Industrial Studies

Korea Maritime University

The marketing strategy of enterprises on the object of specific group has
recently tended to be increased and the special group as like the
professional soldier has no exception, and the various merchandises and the
marketing of service at the target of the professional soldier have been
increased, but the study on the life style or purchasing behavior of
professional soldier can be considered to be weak.

Accordingly, the purpose of this study is to classify the type of life style
of professional soldier, to clarify the difference of purchasing behavior upon
the life style, and then to suggest the marketing—suggestive point of
analysis results, and thus to offer the basic data to the enterprise and
person in charge who establish the marketing strategy on the object of
professional soldier and moreover to utilize it as the basic data in the
setting—up of military welfare policy.

For the data collection of this study, 300 copies of questionnaire were
distributed to the professional soldier over the vice-officer of navy who

has worked in the city of Jinhae, Korea, and then collected its 251 copies



and then actually used the questionnaire of 220 persons for the analysis.

The collected data was analysed by use of SPSS Statistics Analysis
Program.

First of all, the frequency analysis was used to check the characteristics
of sample of replier, and the factor analysis was carried out to examine
the propriety between each variables, and the cluster analysis to clarify the
life style.

And, The ANOVA and cross tabulation analysis were used to find out
the difference between life style type group and the purchasing behavior.

The results of this study are as shown in the followings.

Firstly, There are distinguished life style between the professional
soldiers.

Secondly, The purchasing motive of traffic inconvenience release and
trip/leisure desire satisfaction partly has a significant difference in the
respects of purchasing motives. ( Problems Recognition Stage )

Thirdly, The degree of influence by the advertising element ( Information
Searching Stage ) has no significant difference, but it is appeared which
the advertising effect by the personal element as like the oral way was
big in 4 life style types.

Fourth, There is the significant difference statistically only about the
design with regard to the difference of importance ( Countermeasure
Valuation Stage ) in the purchasing.

Fifthly, The difference of purchasing behavior ( Purchasing Decision
Stage ) does not show the significant difference, but the private car
seemed mostly to be purchased through the intimate persons in the
professionl shop.

Sixthly, It appeared which the difference of satisfaction after the

purchasing ( Behavior Stage after the purchasing ) has no significant



difference between the groups.

As shown 1in the above-mentioned study results, there 1is the
distinguished life style type between the professional soldiers, and they
show some characteristic behavior upon its type.

In the purchasing motive, the traffic inconvenience release and
trip/leisure desire satisfaction are strong and they make the importance on
the performance and the maintaining charge in the purchasing.

Also, most professional soldiers place the importance to the practical
scope.

And, as the advertising effect and the purchasing method, they showed
the characteristics to purchase the car through the professional shop or the
second-hand car market together with the person who is familiar by the
effect of personal element as like the oral way rather than the advertising
effect of mass media as like internet, TV and newspaper which are
popular.

The results of this study will have its meaning to be useful to the
setting—up of marketing strategy of enterprise or military welfare policy |,
subdividing the car purchasing market and supplying the effective standard

to the finding of consumers of target market.
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2 AEAe AAAH FAAY F¥xE <E 3-1>3 2
<E 3-1> AREFE) B¥
5} = A 553}
] 1,2 3 4 5 6, 7.8, 9, 10, 11,
&g (1)
12, 13, 14, 15
A AlOFE | . 21, 22, 23, 24, 25, 26, 27, 28, 29,
(General AIO’s) vr 30, 31
20, 36, 37, 38, 39, 40, 41, 42,
o] A(I)
43, 44, 45, 46
2 =(1) 16, 17, 18, 19
B2 ATOF=
el 2 A1) 33, 34, 35
(Specific AIO’s)
o A(1) 32, 47, 48, 49, 50 51
Aol 2 (1) 1,2 3, 4,5,
2 B A (1) 1,2 3, 4,5 6
T TS (A ok M) 1, 2, 3, 4,5,
Tl 8 E(V) 1,2
ol 553 7H(VD) 1, 2, 3, 4,
A5V 1
L o] (V) 2
Ak G5 3 # (VD) 3
S HA (VD 4
A = (VI 5
71 €} SR 715 (VD] 6
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B T i I R A e
(%) (%)
AE 71& 120 545 SHAF 48 21.8
ofB | mE 100 455 A 64 29.1
20t 102 46.4 I A 26 11.8
oea |30 71 32.3 A} 31 14.1
v 40tH 24 10.9 As =9 6 2.7
50t) o] A 23 105 e 4 1.8
aZEolsk| 100 455 =9 10 45
g | dEdE 69 314 o ¢ 25 114
o) ol 4 51 23.2 2 6 2.7
3d ] gt 25 114
o | 369 63 28.6
o 7-109 48 21.8
=T 11-159 33 15
1613 o] A 51 23.2
7 3 220 100 A 220 100

T 220 ] BAOY FolA 71EAE 120 (54.5%), &A= 1007 (45.5%) ]
Aom, AFEE= 20tH7F 1029 (46.4%)= 7 wekem, 30t7F 717 (32.3%),
40t 71 2478(10.9%), 50t o] 4ol 239 (10.5%)2. 2 Z+7} vEbsth &b s
3E = aEoltrt 1007 (45.5%), AEthEo] 69(31.4%), thEol%e] 5178(23.2)
o2 aFolsrt SRAe AMtAER yEston, dRFdsEEs 3-61d0] 631
(28.6%), 161 0]%e] 519 (23.2%), 7-10\d ©] 4878 (21.8%), 11-1513°] 33%(15%), 3
dulnto] 257(11.4%)¢] o= Yetwth Al 2s FAR] 169H o2 A%
2ol 768%% e

2 AFdAE 4 e AFEAdSsS A48 fste]d WA Y 34 (internal
A

consistency)S =A%+  Chronbach’s aAFE &8}
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rhe

ATl A= SPSS 100 HAS ol &ato] HAAIE aQleA2 adFadye

A-s He AAdATE o9& Tl 9 AWy eE AHAZE YU E
KMO(Kaise-Meyer-Olkin)9] 72 0.718% =4 YE Y QA0S 3 HFA

qlo] EAGThn ¥ & vk

<3} 4-2> KMO$% Bartlett®] AR

E=38A4 HHdA 9 Kaiser-Meyer-Olkin == 718
Bartlett®] +384 A7 AR FRol Al | 1882.645
A= 630
EERn 000

<E 4-3> A"gd 52

x7] AT Ek FE AuS AA% | A Awd 4A
2| AA % % 4| A % % A % %
& =2k w2k | FA w2k | FA
1 4.979/13.830| 13.830 4.979|13.830| 13.830 2.7146| 1.627| 7627
2 3.151| 8.752| 22.582 3.151| 8.752| 22.582 2.290| 6.361] 13.988
3 2.188| 6.077| 28.659 2.183| 6.077] 28.659 2.103] 5.841]19.829
4 1.867| 5.185| 33.844 1.867| 5.185| 33.844 2.070] 5.749| 25.578
5) 1.621] 4.502| 38.347 1.621| 4.502| 38.347 1.883] 5.230| 30.808
6 1.509] 4.191] 42.538 1.509| 4.191| 42.538 1.806] 5.017| 35.825
7 1.329] 3.693| 46.231 1.329| 3.693| 46.231 1.758| 4.883| 40.707
8 1.285] 3.569| 49.800 1.285| 3.569| 49.800 1.708] 4.744)| 45.451
9 1.229| 3.415| 53.214 1.229| 3.415|53.214 1.664| 4.622|50.073
10 1.134] 3.150] 56.365 1.134| 3.150| 56.365 1.475] 4.098|54.171
11 1.055] 2.931] 59.295 1.055| 2.931| 59.295 1.464| 4.066| 58.237
12 1.000] 2.778] 62.074 1.000| 2.778|62.074 1.381| 3.837|62.074
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<E 4-4> 3Add H4ELE
i
1 2 3 4 5 6 7 8 9 10 11 12
Al6] 700/ 0.065|-0.021| 0.077( 0.067| -.109| .111] .146|0.0998| .105|-0.068| .217
A24]  625| .381| 0.057| -.111| 0.096|-0.016| 0.034| .141| 0.022| -.198|-0.013| 0.0059
A35| .609| -.155| 0.0865| -0.073| -0.016 263 1111 0.0696| -.211|-0.049| .161| -0.069
Al15| 512/ -0.007| .278| .154| -.133| 0.046 173| 0.011| .164| 0.009| 0.082| .104
A50| 336/ .120| -.286|-0.032| .263|-0.067| -.152| .305| .334|-0.052| -.250| 0.06
A26] .103] .809| 0.041| 0.0673| -0.035| 0.034| 0.0285| 0.016| -0.073| .165| -0.039| .154
A25]-0.018] .752| -0.06| -.145| .122| 0.05 141 152 -.105|-0.041| -0.043| 0.06
All| 444 B523| -172| .241| 0.033| -0.042| 0.014| -.150| .154| 0.024| 0.047| -.125
A2210.0398| 0.021| .762| 0.092| -0.023| 0.073| -0.034| 0.068| 0.07| -0.082| 0.074| -0.009
A21)10.0192| -.219| .582| .372|-0.003| 0.028| 0.049| .103| -0.046| 0.0033| -0.042| 0.074
A27| 260|198 .517| -.109| 0.029|-0.049 154|109 122 .169| 0.0386| -.379
Al13] 0.062] 0.023| .271| .671|0.0746| -0.03| -.115] .102| -0.06|-0.035| 0.008| -0.08
A7 | 0.031] 0.095| -.163| .654| -.120| -0.06 132| 0.067| .252| .161| 0.097| 0.073
A5 | -.114] -.161| .293| .495| 0.0054| 0.0653 386 0.029| -.253| .112| .157| 0.08
A40]0.0833| -.199| .297| .434| -0.057| 0.0857| .303| 0.0072| -0.041| 0.032] .229| .201
A49]0.0466| -0.025| -0.029| -0.043|  .831| -0.026| 0.074| 0.032] 0.054| 0.0098| -0.014| .138
A32]0.0165| .117| -0.02| -0.007| .746| -0.059| 0.0278| .136| .144| -0.1] .139] 0.039
A47]-0.069| -0.034| .232| -.149| -0.09 740/ -0.003| .119] 0.0388| -0.014| -.161| 0.097
A46| .113] 0.07|-0.079| 0.0744| -0.059 716| 0.05] .218] 0.07|-0.089] .173] 0.046
Al2] 395 .208|-0.098| .174| .308| 439 228 -.241|-0.018|-0.057| -0.054| -.110
A37|0.0371| 177 .152| 0.053| 0.07| -0.051| .738| .177| 0.092| 0.0699| -0.016| -.135
A41| 251/ 0.0257| -.163| —0.005| 0.0992 123|730 -0.08] 0.0007| -0.08| 0.031| .119
Al4| 193] 0.094| .197| .273| -.176| 0.019| .416| -.156| .251| -.105| -.337| 0.066
A34] 0.083] 0.012| .367|-0.039| -.157 143] 0.036| .641| .133| -.128] .110| .134
A33] 0.067| .235| 0.094| .124| .280 112| -0.03| .616| -0.068| -0.003| -0.003| 0.086
A3 2831 -.139| -.104| 187 191 195 140|  .485| 0.039| .145| 0.019| -0.093
A9 |-0.001| -.101| 0.04]| 0.0835| .116| 0.038| 0.016| 0.058| .756|-0.045| -.128| -0.019
A2 A11]-0.033|  .102] -0.072| 0.096 107 120| 0.0002| 716 0.037| .376| 0.03
A4 | 0.021| .106| 0.086| .357| 0.0028| 0.017| 0.019]0.0072| 0.057| .653| 0.098| 0.047
A30| -0.02] 0.021| 0.072| .264| 0.0456 182| 0.07| .403| .171| -.545| -0.06| -.277
A39] 183] 0.012| .232| 0.044| .256 249/ -0.003| -.144| 0.094| -.531|-0.019| .249
Al7]  404] .348| 0.022| -0.023| 0.077 283| -0.012| -0.098] 0.086| .415| -.197| 0.026
Al |0.0724| -0.024| .158| .246| .155| 0.015|-0.021| 0.054| 0.085| .107| .723|-0.056
A19| 4120 195| .135| 0.063| .190 307| -0.043| 0.098] 0.079| 0.075| -.432| .122
A48| 105/ .119| 0.011] 0.0297| .213| 0.037| 0.019| 0.044| 0.014| .100| -.149| 731
A18] .230] .264|-0.023| 0.0341| 0.0006 239 0.053| .204| 0.046| -.157| .340| .504
20FE U FAE 4.
5 A Wel: Kaiser A3 e wlad
a 73 WEALNA 23] FHHAAFY
2) TREH
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<E 4-6> +FEAN A
Aol A A=A Aol = A Al =R Al = A Aol = H
1 4 11 3 21 3 31 1 41 2 51 4
2 1 12 1 22 3 32 1 42 1 52 3
3 3 13 4 23 4 33 3 43 3 53 3
4 3 14 3 24 4 34 4 44 3 54 4
5 1 15 1 25 3 35 3 45 4 55 4
6 1 16 2 26 1 36 3 46 3 56 1
7 3 17 4 27 3 37 4 47 3 57 4
S 4 18 3 28 1 38 4 48 3 58 3
9 4 19 3 29 4 39 1 49 3 59 4
10 1 20 3 30 4 40 3 50 4 60 1
Aol [ H Aol = Aol =R Aol = [ Al = F- | Alol =+ H
61 4 71 1 81 4 91 1 101 3| 111 3
62 3 72 3 32 4 92 1 102 [ 4 | 112 1
63 3 73 1 33 4 93 31103 3] 1131 3
64 3 74 3 84 1 94 4 1104 | 3] 114 | 4
65 4 75 4 35 1 95 4 105 3] 115 | 1
66 2 76 3 36 4 9% 3] 106 3] 116 | 3
67 4 77 4 87 3 97 31 107 [ 4] 117 | 4
63 3 78 1 33 4 93 3] 108 |1 118 | 3
69 1 79 4 39 3 99 3 [ 109 1 119 | 3
70 4 30 3 90 4 1100 [ 4] 110 [ 3] 120 | 3
Aol = H Aol == Aol =R [ Aol 2= [ Al = F- | Alol =+ H
121 3] 131 [ 4 | 141 1 151 3 [ 161 3 171 1
122 [ 4 132 | 4 | 142 1 152 1 162 1 172 | 3
123 | 3| 133 [ 4 | 143 | 4 | 153 1 163 1 173 | 3
124 [ 4] 134 ] 3] 14413 154 41 164 ] 1 174 | 3
125 | 4 | 135 [ 3| 145 | 4 | 155 | 2 | 165 | 1 175 | 3
126 | 1 136 | 4 ] 146 | 3] 156 | 1 166 | 1 176 | 3
127 | 1 137 | 4| 147 | 3] 157 [ 3| 167 | 2] 177 | 4
1282 [ 3] 138 1 4] 14871 1 158 [ 1 168 [ 4 ] 178 T 3
120 | 3 [ 139 | 3 149 [ 4 | 159 | 3 [ 169 | 3 [ 179 | 4
130 [ 1 140 | 1 150 [ 4] 160 | 4] 170 | 1 180 | 3
Aol = Aol = Aol 2~ [ [ Alo] 2~ | +-F
181 | 4 191 3 [ 201 [ 4 211 1
182 | 4 192 | 4 [ 202 [ 4 212 [ 4
183 [ 3 [ 193 | 3 | 203 | 4 213 | 3
184 | 1 194 | 4 204 [ 3 | 214 | 3
18 | 4 [ 195 [ 4 200 [ 1 [ 215 | 4
186 [ 3 [ 196 | 3 [ 206 | 4 | 216 | 4
187 | 3 [ 197 [ 4 207 | 3 | 217 | 4
188 | 4 198 | 4 208 [ 3 | 218 | 3
189 [ 4 199 [ 3 [ 209 1 ] 219 1 3
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